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1. Contact Person (Name, Email Address, Phone Number)
Temma Balducci, Dept. of Art + Design, tbalducci@astate.edu, 870-972-3050



2. Proposed starting term and Bulletin year for new course or modification to take effect

Spring 2024 (2023-24 Bulletin year)

Instructions:
Please complete all sections unless otherwise noted. For course modifications, sections with a “Modification requested?” prompt need not be completed if the answer is “No.”

3. 
	
	Current (Course Modifications Only)
	Proposed (New or Modified) 
(Indicate “N/A” if no modification)

	Prefix
	
	
FASH


	Number*
	
	
3233

	Title 
(include a short title that’s 30 characters or fewer)
	
	
Fashion Market Analysis

	Description**
	
	Specific problems, procedures, practices, and market analyses in fashion merchandise retailing.



 * Confirm with the Registrar’s Office that number chosen has not been used before and is available for use. For variable credit courses, indicate variable range. Proposed number for experimental course is 9. 
**Forty words or fewer (excepting prerequisites and other restrictions) as it should appear in the Bulletin.

4. Proposed prerequisites and major restrictions	[Modification requested? Yes/No]
(Indicate all prerequisites. If this course is restricted to a specific major, which major. If a student does not have the prerequisites or does not have the appropriate major, the student will not be allowed to register).
a. YES 	Are there any prerequisites?   
a. If yes, which ones?  
FASH 2233 (Current Issues in the Global Fashion Industry)
b. Why or why not? 
 Students will understand the background of the fashion industry before taking this course. Current Issues is in the Global Fashion Industry provides necessary basic knowledge about the fashion industry.

b. NO 	Is this course restricted to a specific major?  
a. If yes, which major?	 Enter text...

5. Proposed course frequency		[Modification requested? Yes/No]
 (e.g. Fall, Spring, Summer; if irregularly offered, please indicate, “irregular.”)  Not applicable to Graduate courses.

Spring and Summer

6. Proposed course type	[Modification requested? Yes/No]
Will this course be lecture only, lab only, lecture and lab, activity (e.g., physical education), dissertation/thesis, capstone, independent study, internship/practicum, seminar, special topics, or studio?  Please choose one.

Lecture Only


7. Proposed grade type	[Modification requested? Yes/No]
What is the grade type (i.e. standard letter, credit/no credit, pass/fail, no grade, developmental, or other [please elaborate])

Standard Letter

8.  NO 	Is this course dual-listed (undergraduate/graduate)?

9.  NO 	Is this course cross-listed?
(If it is, all course entries must be identical including course descriptions. Submit appropriate documentation for requested changes. It is important to check the course description of an existing course when adding a new cross-listed course.)

a. – If yes, please list the prefix and course number of the cross-listed course.
	 Enter text...
	b. – Yes / No   Can the cross-listed course be used to satisfy the prerequisite or degree requirements this course satisfies?
                         Enter text...

10.  YES 	Is this course in support of a new program?  
a.    If yes, what program? 
			B.S. in Fashion Merchandising and Marketing

11.  NO 	Will this course be a one-to-one equivalent to a deleted course or previous version of this course (please check with the Registrar if unsure)?
a.    If yes, which course?
Enter text...

Course Details

12.  Proposed outline		[Modification requested? Yes/No]
(The course outline should be topical by weeks and should be sufficient in detail to allow for judgment of the content of the course.)
Note: Outline based on AOS version of the course.
Week 1: Unit I: Merchandising for a Profit
Week 2: Unit II: Retail Pricing and Repricing of Merchandise
Week 3: Unit III: Basic Markup Equations Used in Merchandising Decision
Week 4: Unit IV: The Retail Method of Inventory
Week 5: Unit V: Six-Month Planning and Components
Week 6: Unit VI: Invoice Mathematics: Terms of Sale
Week 7: Final Exam and Excel Portfolio

13. Proposed special features		[Modification requested? Yes/No]
(e.g. labs, exhibits, site visitations, etc.)
None

14. Department staffing and classroom/lab resources 
     
a. Will this require additional faculty, supplies, etc.?
		     Yes – one faculty line (already allocated)

15.  NO 	Does this course require course fees?  
	If yes: please attach the New Program Tuition and Fees form, which is available from the UCC website.



Justification

Modification Justification (Course Modifications Only)
16. Justification for Modification(s) 
Enter text...

New Course Justification (New Courses Only)
17. Justification for course. Must include:
	a. Academic rationale and goals for the course (skills or level of knowledge students can be expected to attain)
	
Students will be able to learn specific problems, procedures, practices, and market analysis in Merchandise Retailing, including the following topics:

1. Develop a broad understanding of Merchandise Retailing and how it is both similar to and different from other forms of retailing.
2. Compute mathematical formulas and apply to specific Merchandise Retail buying and sales management problems.
3. Apply spreadsheet technologies and other financial software to solve Merchandise Retailing problems.
4. Learn the vocabulary of the Merchandise Retail trade.
5. Learn to compute sales projections and compile merchandise plans.
6. Learn to use retail software and data analytics software.
7. Use problem-solving skills and communication skills to make recommendations concerning problems in retailing.

b. How does the course fit with the mission of the department?  If course is mandated by an accrediting or certifying agency, include the directive.
	The Department of Art + Design is dedicated to the creative, aesthetic and cultural development of visual art students that builds upon a well-rounded liberal arts education. The faculty prepares its students to assume leadership positions in their professional lives while maintaining a commitment to the conceptual and aesthetic standards of their chosen discipline. The department develops and supports a nurturing creative community that builds confidence through academic rigor and provides an environment in which students can build and refine their craft, develop critical thinking skills, and realize their full potential. Graduates of the Department of Art + Design join the community as socially responsible artists, designers, educators and historians ready to contribute to diverse and changing creative fields. This class will challenge students to consider the various ways that fashion, as a creative and aesthetic statement, is culturally significant. Given these goals, this class will prepare students to thoughtfully think about the connection that fashion has to society as a whole both through a historical and contemporary view point.

c. Student population served. 
Junior / Upper

d. Rationale for the level of the course (lower, upper, or graduate).
Students will need basic knowledge of the fashion industry before taking this course to better understand the content. Students will also need to know the basic knowledge of retail math and excel – a primary content of this course – to be able to find their internship and first job after graduation in the fashion industry. 
 

Assessment

Assessment Plan Modifications (Course Modifications Only)
18.  Yes / No 	Do the proposed modifications result in a change to the assessment plan?
	If yes, please complete the Assessment section of the proposal

Relationship with Current Program-Level Assessment Process  (Course modifications skip this section unless the answer to #18 is “Yes”)
19. What is/are the intended program-level learning outcome/s for students enrolled in this course?  Where will this course fit into an already existing program assessment process? 
PLO 1: Subject Knowledge – Students will understand global markets, consumer behaviors, and product trends related to fashion merchandising.
PLO 2: Technical Skill – Students will be able to create fashion merchandising plans that synthesis visual research, marketing, and management.
PLO 3: Critical Thinking – Student will be able to apply strong critical, analytical, management, and communication skills required to advance in the profession.

Program assessment takes place in the capstone course (FASH 4233 - Applied Fashion Marketing Project).

20.  Considering the indicated program-level learning outcome/s (from question #19), please fill out the following table to show how and where this course fits into the program’s continuous improvement assessment process. 

For further assistance, please see the ‘Expanded Instructions’ document available on the UCC - Forms website for guidance, or contact the Office of Assessment at 870-972-2989. 
	Outcome 1

	Subject Knowledge – Students will understand global markets, consumer behaviors, and product trends related to fashion merchandising.

	Assessment Procedure Criterion
	Direct Measure: Summative assessment completed by Faculty
Indirect Measures: Near the end of Capstone, students complete an exit survey
                                     Alumni survey

	Which courses are responsible for this outcome?
	FASH 4233 – Applied Fashion Marketing Project
	Assessment 
Timetable
	Year 1 on a three-year cycle.
Alumni survey is conducted every three years.

	Who is responsible for assessing and reporting on the results?
	Capstone faculty (report to Assessment Coordinator)



	Outcome 2

	Technical Skill – Students will be able to create fashion merchandising plans that synthesis visual research, marketing, and management.

	Assessment Procedure Criterion
	Direct Measure: Summative assessment completed by Faculty
Indirect Measures: Near the end of Capstone, students complete an exit survey
                                     Alumni survey

	Which courses are responsible for this outcome?
	FASH 4233 – Applied Fashion Marketing Project
	Assessment 
Timetable
	Year 2 on a three-year cycle.
Alumni survey is conducted every three years.

	Who is responsible for assessing and reporting on the results?
	Capstone faculty (report to Assessment Coordinator)



	Outcome 3

	Critical Thinking – Student will be able to apply strong critical, analytical, management, and communication skills required to advance in the profession.

	Assessment Procedure Criterion
	Direct Measure: Summative assessment completed by Faculty
Indirect Measures: Near the end of Capstone, students complete an exit survey
                                     Alumni survey

	Which courses are responsible for this outcome?
	FASH 4233 – Applied Fashion Marketing Project
	Assessment 
Timetable
	Year 3 on a three-year cycle.
Alumni survey is conducted every three years.

	Who is responsible for assessing and reporting on the results?
	Capstone faculty (report to Assessment Coordinator)



	(Repeat if this new course will support additional program-level outcomes)

 Course-Level Outcomes
21. What are the course-level outcomes for students enrolled in this course and the associated assessment measures? 

	Outcome 1

	Students will (1) develop a broad understanding of Merchandise Retailing and how it is both similar to and different from other forms of retailing, and (2) learn the vocabulary of the Merchandise Retail trade.
	Which learning activities are responsible for this outcome?
	Final exam
	Assessment Measure 
	The assessment is summative and a test format with questions with multiple choice, multiple answers, true/false questions calculation. 

	Outcome 2

	Students will learn to compute sales projections and compile merchandise plans.

	Which learning activities are responsible for this outcome?
	Unit Quiz
	Assessment Measure 
	Students will complete unit quiz after the completion of each unit. The quiz requires students to answer in number.  

	Outcome 3

	Students will learn to (1) compute mathematical formulas and apply to specific Merchandise Retail buying and sales management problems and (2) apply spreadsheet technologies and other financial software to solve Merchandise Retailing problems
	Which learning activities are responsible for this outcome?
	Final Project
	Assessment Measure 
	Students will create an excel portfolio as a final project. The portfolio will be assed based on accuracy, completeness and aesthetics.   

 (Repeat if needed for additional outcomes)

























Bulletin Changes

	Instructions 

	
Please visit http://www.astate.edu/a/registrar/students/bulletins/index.dot and select the most recent version of the bulletin. Copy and paste all bulletin pages this proposal affects below. Please include a before (with changed areas highlighted) and after of all affected sections. 

*Please note: Courses are often listed in multiple sections of the bulletin. To ensure that all affected sections have been located, please search the bulletin (ctrl+F) for the appropriate courses before submission of this form. 
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