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1. Contact Person (Name, Email Address, Phone Number)
Dr. Melodie Philhours, mphil@astate.edu, 870-680-8148

2. Proposed Change (for undergraduate curricular changes please provide an 8-semester plan (appendix A), if applicable) 
Replace MKTG 4253 Data Analytics and Visualization with CIT 3423 Data Visualization in the BS Marketing, Emphasis in Marketing Analytics, and the Marketing Analytics Certificate. 

3. Effective Date
Fall 2021


4. Justification – Please provide details as to why this change is necessary. 
Use of the same course in the marketing analytics program as in the data analytics program maximizes efficiencies within the college.


Bulletin Changes

	Instructions 

	
Please visit http://www.astate.edu/a/registrar/students/bulletins/index.dot and select the most recent version of the bulletin. Copy and paste all bulletin pages this proposal affects below. Please include a before (with changed areas highlighted) and after of all affected sections. 

*Please note: Courses are often listed in multiple sections of the bulletin. To ensure that all affected sections have been located, please search the bulletin (ctrl+F) for the appropriate courses before submission of this form. 
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Appendix A, 8-Semester Plan
(Referenced in #2 - Undergraduate Proposals Only)
Instructions: Please identify new courses in italics.
	Arkansas State University-Jonesboro
Degree:
Major:
Year:




	Students requiring developmental course work based on low entrance exam scores (ACT, SAT, ASSET, COMPASS) may not be able to complete this program of study in eight (8) semesters.  Developmental courses do not count toward total degree hours.  Students having completed college level courses prior to enrollment will be assisted by their advisor in making appropriate substitutions.   In most cases, general education courses may be interchanged between semesters.    A minimum of 45 hours of upper division credit (3000-4000 level) is required for this degree.
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BS Marketing, Sales Emphasis 8-Semester Plan:
MKTG 4253 Data Analytics and Visualization is listed as “Select One - See Degree Plan” so no modification needed for this change in this 8-semester plan. 
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Certificate in Marketing Analytics

Required Courses:

Students must maintain a minimum GPA of 2.25 or a grade
of at least a “C” for each course in the certificate.

MKTG, 3013, Marketing
MKTG, 4213, Marketing Analytics
e o]
MKTG 3173, Category Management -

MKTG 4253, Data Analytics and Verification
MKTG 4313, Prescriptive Analytics

Total Required Hours:
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Major in Marketing

Bachelor of Science
A complete 8-semester degree plan is available at https://www.astate.edu/info/academics/degrees/

University Requirements:

‘See University General Requirements for Baccalaureate degrees (p. 42)
(For Neil Grifin College of Business requirements, see p. 125)

First Year Making Connections Course: s
BUSN 1003, First Year Experience Business 3

‘General Education Requirements: Sem. Hrs..
‘See General Education Curiculum for Baccalaureate degrees (p. 78) E

‘Students with this major must take the following:
A "C" or better in MATH 2143, Business Calculus OR
MATH 2194, Survey of Calculus OR
MATH 2204, Calculus |
ECON 2313, Principles of Macroeconomics
COMS 1203, Oral Communication (Required Departmental Gen. Ed. Option)

Neil Griffin College of Business Core Courses: Som. tirs.

(See Beginning of Business Section) 39

Major Requirements: Sem. tirs.

GSCM 3163, Supply Chain Management 3

MKTG 3023, Applied Research
MKTG 4043, Consumer Behavior

MKTG 4083, Marketing Research Design and Analysis

MKTG 4223, Marketing Management
Sub-total 15
/Additional Requirements: ‘Sem. Hrs.

MKTG 4113, Intemational Marketing 3

‘Select three of the following (at least one must be in MKTG): o
ACCT 3053, Cost Accounting with a Managerial Emphasis
BCOM 3573, Managerial Communication
ECON 4343, Managerial Economics
MGMT 3183, Entrepreneurship
MKTG 3033, Advertising and Promotion OR
'STCM 3023, Principles of Advertising
MKTG 3043, Retailing
MKTG 3093, Professional Sell
MKTG 3173, Category Management
MKTG 3193, Sales Planning and Management
MKTG 4023, Services Marketing
MKTG 4143, Advanced Category Management
MKTG 4213, Marketing Analytics
MKTG 4253, Data Analytics and Visualization
MKTG 428V, Marketing Internship
MKTG 4313, Prescriptive Analytics
MKTG 4323, Advanced Sales

Subtotal B
Electives: Sem. Hrs.
Elecives T

Total Required Hours: 120
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Major in Marketing

Bachelor of Science
Emphasis in Sales
A complete 8-semester degree plan is available at https://www.astate.edu/info/academics/degrees/

See University General Requirements for Baccalaureate degrees (p. 42)
(For Neil Griffin College of Business requirements, see p. 125)

First Year Making Connections Course:

BUSN 1003, First Year Experience Business

See General Education Curriculum for Baccalaureate degrees (p. 78) 35

Students with this major must take the following:
A“C” or better in MATH 2143, Business Calculus OR
MATH 2194, Survey of Calculus OR
MATH 2204, Calculus |
ECON 2313, Principles of Macroeconomics
COMS 1203, Oral Communication (Required Departmental Gen. Ed. Option)

Neil Griffin College of Business Core Courses:

(See Beginning of Business Section)

Major Requirements:

GSCM 3163, Supply Chain Management

MKTG 3023, Applied Research

MKTG 4083, Marketing Research Design and Analysis

3
3
MKTG 4043, Consumer Behavior 3
3
3

MKTG 4223, Marketing Management

Sub-total 15

MKTG 3093, Professional Selling
MKTG 3193, Sales Planning and Management

MKTG 4323, Advanced Sales

3
3
MKTG 426V, Sales Intemship 3
3
3

Select one of the following:
GSCM 4123, Organizational Purchasing
MKTG 3173, Category Management
MKTG 4213 Marketing Analytics
MKTG 4253, Data Analytics and Visualization

‘Sub-total
Electives:

Total Required Hours: m
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Minor in Sales Leadership

of at least a “C” for each course in the minor.

MKTG 3013, Marketing | s ]
MKTG 3093, Professional Selling [ s ]
MKTG 3193, Sales Planning and Management n

MKTG 4323, Advanced Sales HE

Select two of the following:
(GSCM 4123, Organizational Purchasing
MKTG 3173, Category Management
MKTG 4213 Marketing Analytics
MKTG 4253, Data Analytics and Visualization
MKTG 426V, Sales Intemship

ot Regurea s | 0]

The bulletin can be accessed at https://www.astate.edu/a/registrar/students/bulletins/
152
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Degree: Bachelor of Science

ARKANSAS STATE UNIVERSITY Major: Marketing, Marketing Analytics
Neil Griffin 2019-2020
* College of Business

‘Stucents requiring developmental course work based on lw enrance exam scores (ACT, SAT, ASSET, ACCUPLACER) may notbe abl to
‘complte s program of sudy in igh () semesters. Developmental course do no coun! toward fta degree hours. Studonts having
‘completed colloge love coursos,prior o enrollment will bo assistd by their advisor in making appropriats substitutions.. In most
‘casos, general education courses may be inorchanged botweon semestars. A mnimum of 5 hours o upper dision cred (30004000
level is reque fortis degree.
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Degree: Bachelor of Science

ARKANSAS STATE UNIVERSITY Major: Marketing, Marketing Management
Neil Griffin 2018-2019
* College of Business

‘Students requiing developmenta course work based on low entrance exam scores (ACT. SAT, ASSET, ACCUPLACER,) may not be abe
‘complee this program of study n eight () semesters. Developmentalcourses do ot count oward oai degree hours. Students having
completed colloge level courses prior o enrollment will be assisted by thei advisorin making approprite substtutions. In most
cases, general education courses may be interchanged between semosters. A minimu of 45 hours o upper dvison credi (30004000
level) s required for tis degree.
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Major in Marketing

Bachelor of Science
Emphasis in Marketing Analytics
A complete 8-semester degree plan is available at https:/www.astate.edu/infolacademics/degrees/

University Requirements:

‘See University General Requirements for Baccalaureate degrees (p. 42)
(For Neil Grifin College of Business requirements, see p. 125)

First Year Making Connections Course: Sem. s,
BUSN 1003, First Year Experionce Business 3
General Education Requirements: Som. tirs.
‘See General Education Gurtculu for Baccalaureale degrees (v.78) 3

‘Students with this major must take the following:
A "C" or better in MATH 2143, Business Calculus OR
MATH 2194, Survey of Calculus OR
MATH 2204, Calculus |
ECON 2313, Principles of Macroeconomics
COMS 1203, Oral Communication (Required Departmental Gen. Ed. Option)

Neil Griffin College of Business Core Courses: Sem. tirs.

(See Begining of Business Secton) 39
Major Requirements: Sem Hrs.
MKTG 3023, Applied Research 3
MKTG 3163, Supply Chain Management 3
VKTG 4043, Consumes Behavior 3
VKTG 4080, Marketing Research Design and Analysis 3
VKTG 4223, Marketing Management 3

Sub-otal 1

Emphasis Area (Marketing Analytics): Sem. tirs.

MKTG 4213, Marketing Analytics

MKTG 4253, Data Analytics and Visualization

MKTG 3173, Category Management

‘Select one of the following:
CS 2114, Structured Programming
CIT 2033, Programming Fundamentals
‘CIT 3353, Mobile and Web Applications Development
‘CIT 3403, Database Management
CIT 3413, Advanced Database Management
CIT 3663, Data Mining
CIT 4453, Giobal E-commerce
CIT 4853, IT Project Management
MKTG 4313, Prescriptive Analytics
MKTG 4143, Advanced Category Management

Subtotal B
Electives: Sem. Hrs.
Elocives T

Total Required Hours: 120

B
B
5
B





