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Nonis, S. (Presenter & Author), Relyea, C. (Author Only), Innovations from Developing Countries to Developed Countries, "Business Innovations from Developing Countries into Developed Countries: Implications for Multinationals from Developed Countries," Brunel University,, Uxbridge, London, U.K. (July 2010).

Nonis, S., Relyea, C., Hudson, G., Association of Collegiate Marketing Educators, "Ability and Performance of College Students:  The Role of Effective Study Habits," San Diego, California. (2007).

Relyea, C., Nonis, S., Association of Collegiate Marketing Educators, "Investigating Beliefs, Attitudes, and purchase Intentions of Chinese Consumers about Genetically Modified Pharmaceuticals," San Diego, California. (2007).

Nonis, S., Relyea, C., Hudson, G., Winter Educators’ Conference, "An Exploratory Investigation of the Impact Study Time and Study Habits Have on Academic Performance of College Students," The American Marketing Academy. (2007).

Nonis, S., Annual Conference, "Perceptions about Genetically Modified Pharmaceuticals: A Cross-cultural Investigation of U.S. and Chinese Consumers," Society for Marketing Advances, Nashville, TN. (November 2, 2006).

Nonis, S., Frey, L., Association of Collegiate Marketing Educators, "Patterns of Coping of Health-care Personnel: Their Relationships with Personal Characteristics, Role Stress, and Work Outcomes." (2005).

Nonis, S., Annual Conference, "Profiling College Students Based on Time-Use:  Relationship with Personal, Situational, and Academic Outcome Variables," Association of Collegiate Marketing Educators, Dallas, TX. (March 4, 2005).

Nonis, S., Annual Conference, "Coping Patterns of Health-Care Personnel:  Their Relationship with Personal Characteristics, Role Stress, and Work Outcomes," Association of Collegiate Marketing Educators, Dallas, TX. (March 3, 2005).

Nonis, S., Annual Conference, "Antecedents of Intentions to Purchase a Genetically Modified Pharmaceutical," Society for Marketing Advances, St. Pete’s Beach, FL. (November 5, 2004).

Guha, G.-S. (Presenter & Author), Rose, A. Z. (Author Only), Nonis, S. (Author Only), Segall, R. (Author Only), Southwestern Society of Economists, "An Input-Output Analysis of Biotech Impacts on the State of Arkansas," Federation of Business Disciplines, Orlando, FL. (March 2004).

Guha, G.-S., Rose, A. Z., Nonis, S., Segall, R., Southwestern Society of Economists, "“An Input-Output Analysis of Biotech Impacts on the State of Arkansas," Orlando, FL. (March 5, 2004).

Segall, R., Guha, G.-S., Nonis, S., Thirty-Fifth Annual Conference of the Southwest Decision Sciences Institute, "“Data Mining for Assessing the Impact of Environmental Stresses on Plant Geonomics”,." (March 5, 2004).

Segall, R., Nonis, S., Conference on Applied Research in Information Technology, "“Data Mining for Assessment of Environmental Stress on Plants – A Case Study using OSMID,”," Acxiom Corporation, University of Arkansas at Little Rock (UALR). (February 27, 2004).

Nonis, S., Winter Educators’ Conference, "Marketing’s Role in Creating Value in the Biotechnology Industry," American Marketing Association, Scottsdale, AZ. (February 7, 2004).

Nonis, S., Society for Marketing Advances Annual Conference, "Time: How Do Students Use It and Does It Affect Their Academic Performance," New Orleans, LA. (November 8, 2003).

Guha, G.-S., Nonis, S., Baral, A., Segall, R., Allied Academies International Conference, "“The Potential of Biotechnology: Promises, Perils and Perplexities – A Survey of Impacts on Relevant Economic Sectors”," Las Vegas, NV. (October 2003).

Nonis, S., Guha, G.-S., Segall, R., International Business and Economics Conference, "“Relationship Between Consumer Knowledge and Attitude about Biotechnology and Their Purchase Behavior Intentions: Moderating Effects of Innate Consumer Innovativeness and Anxiety with Social Issues,”," Las Vegas, NV. (October 2003).

Nonis, S., Society for Marketing Advances Annual Conference, "Changes in College Student Composition and Implications for Marketing Education: Revisiting Predictors of Academic Success," St. Pete's Beach, FL. (November 2002).

Nonis, S., Marketing Management Association 7th Annual Fall Educators’ Conference, "Segmenting Students Based on Ability and Personal Variables: Implications for Marketing Instructors," Memphis, Tennessee. (September 2002).

Nonis, S., Marketing Management Association Annual Fall Educators’ Conference, "Using the ETS Major Field Test in Business: Impact of Test Taking Motivation," Memphis, Tennessee. (September 2002).

Nonis, S., Society for Marketing Advances Annual Conference. (November 2001).

Nonis, S., The Tenth Biennial World Marketing Congress, "Time Management Practices in a Non-western Culture:  Relationship with Job Performance, Job Satisfaction, and Burnout," Wales, United Kingdom. (June 2001).

Nonis, S., American Marketing Association Winter Educators’ Conference, "Personal Control as a Moderator of Relationships Between Time Management Practices and Job Performance," Scottsdale, Arizona. (February 2001).

Nonis, S., International Academy of Business Disciplines, National Conference, "Salespersons Use of Upward Influence Tactics and their Satisfaction with Supervision." (April 1996).

Nonis, S., Southwestern Marketing Association, "Why and How to Handle Consumer Complaints in the Service Industry." (March 1996).

Nonis, S., Southern Marketing Conference, "Comparing Marketing Majors with Non Business Majors: How Different Are They." (November 1995).

Nonis, S., Southern Marketing Conference, "Personal Characteristics of Salespersons' and their Use of Upward Influence Tactics." (November 1995).

Nonis, S., Atlantic Marketing Association, Annual Conference, "Comparing Consumer Compliant Intentions and Complaint Behavior of Different Services." (April 1995).

Nonis, S., Business and Health Administration Conference, "Perceptions of Risk and Blood Donation Behavior of College Students." (March 1995).

Nonis, S., Southern Marketing Association, Annual Conference, "Exploring Factors that Differentiate Marketing Majors from Non-marketing Majors and their Implications." (November 1994).

Nonis, S., Southern Marketing Association, Annual Conference, "Upward Influence Styles Used by Salespersons: Relationship with Job Performance." (November 1994).

Nonis, S., International Academy of Business Disciplines, "Salespersons' Use of Influence Styles and their Level of Job Performance." (April 1994).

Nonis, S., Southwestern Marketing Association, Annual Conference, "Salespersons’ Use of Influence Tactics and Their Level of Job Satisfaction: An Exploratory Study." (April 1994).

Nonis, S., Academy of Business Administration National Conference, "The Relationship Between Perception of Performance Rewards, Job Satisfaction, and Propensity to Leave: A Study of Purchasing Managers." (February 1994).

Nonis, S., Southern Marketing Association, Annual Conference, "Relationship Between Salespersons’ Use of Upward Influence Tactics and Perception of Power Bases." (November 1993).

Nonis, S., International Academy of Business Disciplines, "Relationship Between Salespersons’ Use of Upward Influence tactics and Role Conflict, Role Ambiguity, Job Satisfaction, and Propensity to Leave." (April 1993).

Nonis, S., Academy of Business Administration, Annual Conference, "A Systems Approach to Bridging the Gap Between Marketing Academicians and Practitioners." (February 1993).

Nonis, S., International Academy of Business Disciplines, National Conference, "Measurement of Job Satisfaction: Refinement of INDSALES for Use in Marketing Job-Settings." (April 1992).

Research Paper Awards 
Best Paper Award in Marketing Education Track, Association of Collegiate Schools of Business. (March 2015). Houston Texas.

Best Paper Award in Consumer Behavior Track, Association of Collegiate Schools of Business. (March 2014). Dallas, Texas
Best Paper Award, International Business Research Conference. (April 2013). Dubai, U.A.E.
Best Paper Award in the Experiential and Service Learning Track, Association of Collegiate Marketing Educators. (March, 2013). Albuquerque, New Mexico.
Best Paper Award in the Marketing Education Track, Association of Collegiate Marketing Educators. (March, 2010). Dallas, Texas
Best Paper Award in the Marketing Education Track, Association of Collegiate Marketing Educators Annual Conference. (2009).

Best Paper Award, Association of Collegiate Marketing Educators Annual Conference. (2005). Dallas, Texas.
McGraw-Hill/Irwin Distinguished Paper Award, Association of Collegiate Marketing Educators Annual Conference. (2005).Dallas, Texas.
Best Paper Award, Center for International Business and Economic Research. (2003). Las Vegas, Nevada.
Distinguished Research Award, Allied Academies. (2003). Oklahoma City, Oklahoma.
Best Paper Award in the Marketing Education Track, Society for Marketing Advances. (2002).

Steven J. Shaw Award for Outstanding Conference Paper (Best at the Conference), Society of Marketing Advances. (2002). St. Petersburg, Florida. 
Outstanding Paper in the Ethics Track, Society for Marketing Advances. (1999).

Outstanding Paper Award in the Marketing Education Track, Southern Marketing Association. (1996). New Orleans, Louisiana.
Best Paper Award, Business & Health Administration Conference-Healthcare Marketing Track. (1995). Houston, Texas.
Richard D. Irwin Award for Best Paper at the Conference, Southern Management Association. (1991). New Orleans, Louisiana.
Research in Progress

"Challenges in the Horizon for Emerging Markets" 


“Event Management, Exhibition of Regions & Countries of the World, and Teaching International Business/Marketing.”
"Stress & Coping Among Health Care Employees" (On-Going)


"Transformative Learning" (On-Going)


"Volunteer Tourism" (On-Going)


SERVICE

Department Service

Committee Chair, Promotion, Retention, and Tenure Committee. (2014 - 2015).

Committee Chair, Promotion, Retention, and Tenure Committee. (1999 - 2000).

Committee Member, Promotion, Retention, and Tenure. (2000 - Present).

Committee Member, Grievance. (2009 - Present).

Committee Member, Program Promotion. (2007 - 2012).

Committee Member, Graduate Curriculum Committee. (2006 - 2013).

Committee Member, Faculty Search. (2005 - Present).

Committee Member, Professional Productivity Committee. (1999 - 2007).

Committee Chair, Productivity Scholarship Committee. (1995 - 2007).

Committee Member, Productivity Teaching Committee. (1995 - 2007).

Committee Chair, Curriculum Committee. (2000 - 2002).

College Service

Committee Chair, Faculty Development. (2009 - 2013).

Assessment Sub-committee - Ethics. (2009 - Present).

Committee Member, Graduate Curriculum. (2005 - 2014).

Committee Member, Summer Research Awards Committee. (2004 - Present).

Committee Member, Promotion, Retention, and Tenure Committee. (2001 - Present).

Founder & Coordinator, College of Business Teaching Conference. (2004 - 2011).

Committee Chair, Faculty Development Committee. (2004 - 2007).

Committee Chair, Assessment/Student Competencies Committee. (2000 - 2003).

Committee Chair, Faculty Development Committee. (1995 - 1997).

Professional Service

Reviewer, Journal of Marketing Education. (2006 - Present).

Reviewer, Association of Collegiate Marketing Educators. (2005 - Present).

Reviewer, Society for Marketing Advances. (2003 - 2012).

Reviewer, Journal Article, Marketing Education Review. (1999 - Present).

Reviewer, Ad Hoc Reviewer, Journal of Managerial Issues. (1998 - Present).

Public Service

Board Member, Blessed Sacrament School, Jonesboro, AR. (August 2012 - Present).

Committee Member, Saint Vincent De Paul Society. (2004 - Present).

Volunteer, Habitat for Humanity International, Negombo, Sri Lanka. (August 5, 2012 - August 11, 2012).

Board Member, Blessed Sacrament Church, Jonesboro, AR. (2003 - 2007).

Volunteer, Interfaith Food Pantry, Jonesboro, AR. (1994 - 1999).
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